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Unpacking Growth: The Rise of India's Packaged
Food Industry

The Indian convenience food market is valued at %79 billion in FY24 and is set for robust
expansion, projected to reach %166 billion by FY 2029, reflecting an impressive CAGR of 16%.
This strong growth is primarily driven by evolving consumer lifestyles, rapid urbanization,
increased participation of women in the workforce, and a high demand for time-saving meal
solutions, leading to continuous innovation and premiumization within the sector, including the
introduction of healthier alternatives. The market is segmented into Ready-to-Eat/Ready-to-Cook
and Frozen Foods. While RTE/RTC is expected to grow at a CAGR of 12.3%, the Frozen Foods
segment is leading the charge with a projected CAGR of 18.1% due to improvements in cold-
chain infrastructure and rising demand for longer shelf-life products, particularly among young
working professionals. As of Fiscal 2024, the RTE/RTC category sees its key players holding a
41.7% market share.

HDFC Tru is the Investment Advisory arm of HDFC Securities Ltd; SEBI Registration No: INA000011538. Website: www.hdfc-tru.com,
Email: tru@hdfcsec.com, Phone: +91 9930203944
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Unpacking Growth: The Rise of India's Packaged Food Industry

Executive Summary

The Indian packaged food industry is experiencing robust growth, driven by evolving consumer preferences and structural shifts
in the market. As of FY 2024, the industry was valued at 10,180 billion and is projected to reach 17,120 billion by FY 2029,
reflecting a compound annual growth rate (CAGR) of 11%. This expansion is fueled by increasing demand for branded products,
convenience-oriented food options, and health-conscious alternatives. The rise of modern retail formats and online platforms
has further accelerated accessibility and consumer experimentation with regional and global flavors.

India holds a dominant position in the global spice market, contributing approximately 70% of global spice production by volume
and 43% of global spice exports by value. The domestic spice market alone was valued at ¥345 billion in FY 2024 and is
expected to grow to 615 billion by FY 2029, with a CAGR of 12.3%. This growth is supported by the country’s rich culinary
heritage and the increasing preference for authentic, high-quality spice blends.

Indian Packaged Food Market (in INR billion) (Fiscal); CAGR (%)
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Source: Orkla RHP, HDFC Tru

Catodor 2019 | 2019 | 2024 2029 P CAGR CAGR
gory (Value) Share (Value) (Value) 2019-2024 | 2024-2029

gf:;iged 2250 | 369% | 3755 | 369% | 6080 | 355% | 109% 10.2%
?ct)gzr Packaged | 5050 | 364% | 3605 | 354% | 6245 | 365% | 102% 11.6%
F;Z';?f)’ed Dairy | 4400 | 180% | 2005 | 197% | 3380 | 19.7% 12.8% 11.0%
E:SE?S;SS 390 6.4% 620 6.1% 1100 6.4% 9.7% 12.2%
Packaged Meat | 140 2.3% 195 19% 315 18% 6.9% 10.1%
;gfﬂ'l Packaged | ¢ 409 10,180 17,120 10.8% 11.0%

Source: Orkla RHP, HDFC Tru
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Industry Overview

Convenience foods, including ready-to-cook (RTC) and ready-to-eat (RTE) products, are gaining traction due to urbanization,
the rise of nuclear families, and a growing working population seeking time-saving meal solutions. Consumers are also showing
a strong inclination toward clean-label, organic, and sustainable food products, reflecting heightened awareness of food safety
and quality.

The competitive landscape remains fragmented, with strong regional players and increasing consolidation through mergers and
acquisitions. Innovation in product formats, packaging, and shelf-life enhancement is becoming a key differentiator. Overall, the
industry is poised for sustained growth, supported by favourable demographics, rising disposable incomes, and a shift in
consumption patterns toward convenience and quality.

Category Market Size (2024) CAGR (2024-2029)
Spices 345 12.3%
Biscuit 551 10.4%
Breads and Buns 62 10.7%
Pasta and Noodles 114 9.1%
Savoury Snacks 748 13.0%
Confectionary 381 7.0%
Convenience Meal Kits 80 18.2%
Packaged Sweets 75 20.0%

Source: Orkla RHP, HDFC Tru
Key Growth Drivers:

1. Hygiene and Purity Concerns: Consumers prefer packaged spices over loose ones due to safety, quality
consistency, and certifications that ensure purity and build trust.

2. Convenience: Urban lifestyles and time constraints drive demand for blended/pre-mixed spices like Sambar Masala,
Chicken Masala, and Biryani Masala for quick cooking.

3. Diminishing Cooking Skills & Authentic Taste: Millennials and Gen Z lack traditional cooking skills but seek
authentic flavors, making ready-to-use spice mixes popular.

HDFC Tru is the Investment Advisory arm of HDFC Securities Ltd; SEBI Registration No: INA000011538. Website: www.hdfc-tru.com,
Email: tru@hdfcsec.com, Phone: +91 9930203944
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Disclaimer

This communication is being sent by the Investment Advisory Group of HSL IA., registered under SEBI (Investment Advisors)
Regulations, 2013 under the Registration number INAO00011538.

This note has been prepared exclusively for the benefit and internal use of the recipient and does not carry any right of reproduction
or disclosure. Neither this note nor any of its contents maybe used for any other purpose without the prior written consent of HSL
IA, Investment Advisory Group (HSL IA). In preparing this note, we have relied upon and assumed, without any independent
verification, accuracy and completeness of all information available in public domain or from sources considered reliable. This
note contains certain assumptions and views, which HSL |A considers reasonable at this point in time, and which are subject to
change. Computations adopted in this note are indicative and are based on current market prices and general market sentiment.
No representation or warranty is given by HSL |A as to the achievement or reasonableness or completeness of any idea and/or
assumptions. This note does not purport to contain all the information that the recipient may require. Recipients should not construe
any of the contents herein as advice relating to business, financial, legal, taxation, or other matters and they are advised to consult
their own business, financial, legal, taxation and other experts / advisors concerning the company regarding the appropriateness
of investing in any securities or investment strategies discussed or recommended in this note and should understand that
statements regarding future prospects may not be realized. It may be noted that investments in equity and equity-related securities
involve a degree of risk and investors should not invest any funds unless they can afford to take the risk of losing their investment.
Investors are advised to undertake necessary due diligence before making an investment decision. For making an investment
decision, investors must rely on their own examination of the Company including the risks involved. Investors should note that
income from investment in such securities, if any, may fluctuate and that each security’s price or value may rise or fall. Accordingly,
investors may receive back less than originally invested. Neither HSL 1A nor any of its employees shall be liable for any direct,
indirect, special, incidental, consequential, punitive or exemplary damages, including lost profits arising in any way from the
information contained in this material. This note does not constitute an offer for sale, or an invitation to subscribe for, or purchase
equity shares or other assets or securities of the company and the information contained herein shall not form the basis of any
contract. It is also not meant to be or to constitute any offer for any transaction. HSL |A and its affiliates, officers, directors, key
managerial persons and employees, including persons involved in the preparation or issuance of this material may from time to
time, have long or short positions in, and buy or sell the securities thereof, of company (ies) mentioned herein. HSL IA may at any
time solicit or provide commercial banking, credit, advisory or other services to the issuer of any security referred to herein.
Accordingly, information may be available to HSL IA, which is not reflected in this material, and HSL IA may have acted upon or
used the information prior to, or immediately following its publication.

HSL IA neither guarantees nor makes any representations or warranties, express or implied, with respect to the fairness,
correctness, accuracy, adequacy, reasonableness, viability for any particular purpose or completeness of the information and
opinions. Further, HSL IA disclaims all liability in relation to use of data or information used in this report which is sourced from
third parties.

Please note that HDFC Securities has a proprietary trading desk. This desk maintains an arm’s length distance with the HSL A
team and all its activities are segregated from HSL IA activities. The proprietary desk operates independently, potentially leading
to investment decisions that may deviate from research views.

HDFC securities Limited, | Think Techno Campus, Building - B, "Alpha", Office Floor 8, Near Kanjurmarg Station, Opp. Crompton
Greaves, Kanjurmarg (East), Mumbai 400 042 Phone; (022) 3075 3400 Fax: (022) 2496 5066

Compliance Officer: Murli VV Karkera Email: complianceofficer@hdfcsec.com Phone: (022) 3045 3600

For grievance redressal contact Customer Care Team Email: customercare@hdfcsec.com Phone: (022) 3901 9400

HDFC Securities Limited, SEBI Reg. No.: NSE, BSE, MSEI, MCX: INZ000186937; AMFI Reg. No. ARN: 13549; PFRDA Reg. No.
POP: 11092018; IRDA Corporate Agent License No.: CA0062; SEBI Research Analyst Reg. No.: INH000002475; SEBI Investment
Adviser Reg. No.: INA000011538; CIN - U67120MH2000PLC152193

Investment in securities market are subject to market risks. Read all the related documents carefully before investing. Mutual Funds
Investments are subject to market risk. Please read the offer and scheme related documents carefully before investing.

Registration granted by SEBI, membership of BASL (in case of 1As) and certification from NISM in no way guarantee performance
of the intermediary or provide any assurance of returns to investors. This information is for educational/information purposes only.

HDFC Tru is the Investment Advisory arm of HDFC Securities Ltd; SEBI Registration No: INA000011538. Website: www.hdfc-tru.com,
Email: tru@hdfcsec.com, Phone: +91 9930203944



